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Romania: Spending bounces back

Retail sales accelerated in June to 7.9% year-on-year from 6.5% in the
previous month. For the second quarter, retail sales point to a sequential
rebound in household consumption

The rebound in retail turnover was driven by non-food sales, which accelerated from 7.6% in
May to 9.1% year-on-year in June. Nevertheless, the cruising speed is lower relative to the
previous year. Retail sales expanded by 3.1% quarter-on-quarter in 2Q18. This is likely to mark
a sequential rebound in household consumption after two consecutive months of contraction
as consumers digested the fiscal changes, political noise, higher interest rates and weaker leu.

July consumer confidence points to a stronger start for consumption in the third quarter.
Consumers are optimistic across the board, seeing better job prospects, higher savings, an
improved economic outlook and financial situation. Better confidence translated into an
increase in purchasing intentions for big-ticket items for home improvement and cars, while
home buying intentions stabilised in 3Q18.
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Fig 1 Retails sales growing at a new normal Fig2 Consumption likely to bounce back in 2Q18
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Fig3 Consumer sentiment improved across the board Fig4 Consumers ready to dig deeper into their pockets
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Retail sales data is consistent with a sequential expansion in line with our call for 0.9% QoQ
which means 3.4% YoY GDP growth for the second quarter. However, GDP data in Romania is
subject to large data revisions which increases forecast uncertainty.
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Disclaimer

This publication has been prepared by the Economic and Financial Analysis Division of ING Bank N.V. (“ING”) solely for
information purposes without regard to any particular user's investment objectives, financial situation, or means. ING forms
part of ING Group (being for this purpose ING Group N.V. and its subsidiary and affiliated companies). The information in the
publication is not an investment recommendation and it is not investment, legal or tax advice or an offer or solicitation to
purchase or sell any financial instrument. Reasonable care has been taken to ensure that this publication is not untrue or
misleading when published, but ING does not represent that it is accurate or complete. ING does not accept any liability for
any direct, indirect or consequential loss arising from any use of this publication. Unless otherwise stated, any views, forecasts,
or estimates are solely those of the author(s), as of the date of the publication and are subject to change without notice.

The distribution of this publication may be restricted by law or regulation in different jurisdictions and persons into whose
possession this publication comes should inform themselves about, and observe, such restrictions.
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States under applicable requirements.

Additional information is available on request. For more information about ING Group, please visit www.ing.com.
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