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The clock is ticking on daylight savings. Does it
matter for the consumer?
If you live in Europe, you probably enjoyed an extra hour of sleep on
Sunday morning (unless you're the parent of a young child, of course).
But this could well be the last time that the clocks change. Could this be a
good thing for our well-being and spending habits?
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The European Commission recently decided to abandon the practice of turning clocks back in the
autumn and forward in the spring after a survey indicated that 84% of Europeans were in favour
of ending daylight savings. As a result, each individual European country will have to choose to
permanently adjust the time to summer or winter time from 2019 onwards.
Summertime was first implemented in the European Union to save energy after the first and
second world wars and was reintroduced during the oil crisis in the 1970s. But 40 years on, the
energy saving argument no longer seems valid. Research has shown that daylight saving time
does not lead to a reduction in energy consumption. And various experts have indicated that on
an economic and societal level, keeping time constant can be positive, particularly if this is aligned
at the global level.

Disrupted routines
There is surprisingly little research into the consequences of ending daylight saving time on
people’s daily behaviour and consumption decisions. But the limited research that is available
suggests that switching time twice a year substantively affects us and deregulates our sleeping
patterns. Our internal biological clock and daily routines are disrupted until we get used to the new
time. As a result, we're more grumpy and claim to be less positive about life in general.
So in theory, ending the practice of daylight savings would seem a good idea for individuals. But
the question remains whether countries should switch to summer or winter time. Although the
decision will be based on country-level concerns, such as economic and health issues, the impact
on the individual consumer might matter to policymakers as well.
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The decision to switch between summer and winter time does not change the number of daylight
hours, but it does affect which part of the day there is daylight. If countries switch permanently to
winter time, the sun will rise and set earlier than in countries that adopt summer time. The choice
between summer- and winter time particularly influences the Nordic countries where the number
of daylight hours differs dramatically in winter and summer. On the shortest day of the year,
December 21, people in Stockholm, Sweden, have only six hours of daylight compared to 18.5
hours on the longest day of the year, 21 June.
When we are exposed to the sun we not only feel happier, we also make different decisions, which
can affect spending habits. For example, we look for more variety and tend to spend more money.
Research has shown that when we head to the supermarket for our weekly purchases, we are
more likely to pick different flavours of yoghurt during the day than after sunset. In addition,
we are willing to pay more for the same yoghurt during daylight time. Outside the shopping
context, we also tip more and tend to help others.
The decision to permanently switch to summer or winter time also creates opportunities. In
daylight, we not only spend more, we also get more enjoyment out of shopping. So having the
most daylight hours when consumers typically spend money (e.g. grocery shopping) could help to
stimulate the local economy.
Whatever Europe decides, the move to abandon daylight savings will almost certainly put an end
to the bi-annual debate and confusion over when and why we 'spring forward' and 'fall back'.
Whether the new permanent time zone has any true benefits for consumers, only time will tell.
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This publication has been prepared by the Economic and Financial Analysis Division of
ING Bank N.V. ("ING") solely for information purposes without regard to any particular
user's investment objectives, financial situation, or means. ING forms part of ING
Group (being for this purpose ING Group NV and its subsidiary and affiliated companies).
The information in the publication is not an investment recommendation and it is not
investment, legal or tax advice or an offer or solicitation to purchase or sell any
financial instrument. Reasonable care has been taken to ensure that this publication
is not untrue or misleading when published, but ING does not represent that it is
accurate or complete. ING does not accept any liability for any direct, indirect or
consequential loss arising from any use of this publication. Unless otherwise stated,
any views, forecasts, or estimates are solely those of the author(s), as of the date of
the publication and are subject to change without notice.
The distribution of this publication may be restricted by law or regulation in different
jurisdictions and persons into whose possession this publication comes should inform
themselves about, and observe, such restrictions.
Copyright and database rights protection exists in this report and it may not be
reproduced, distributed or published by any person for any purpose without the prior
express consent of ING. All rights are reserved. The producing legal entity ING Bank
N.V. is authorised by the Dutch Central Bank and supervised by the European Central
Bank (ECB), the Dutch Central Bank (DNB) and the Dutch Authority for the Financial
Markets (AFM). ING Bank N.V. is incorporated in the Netherlands (Trade Register no.
33031431 Amsterdam). In the United Kingdom this information is approved and/or
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subject to limited regulation by the Financial Conduct Authority (FCA). ING Bank N.V.,
London branch is registered in England (Registration number BR000341) at 8-10
Moorgate, London EC2 6DA. For US Investors: Any person wishing to discuss this
report or effect transactions in any security discussed herein should contact ING
Financial Markets LLC, which is a member of the NYSE, FINRA and SIPC and part of
ING, and which has accepted responsibility for the distribution of this report in the
United States under applicable requirements.
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