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France: November was bad for
consumption but solid rebound expected
The November lockdown led to a decoupling of manufacturing
production from household consumption. Thanks to the reopening of
shops and the rebound in household confidence, French economic
activity should rebound in December and the first quarter of 2021

Drop in consumption
November data indicates that the second lockdown in France has led to a decoupling of
manufacturing production from household consumption.

With the closure of non-essential shops, household consumption of goods fell sharply in
November. The fall in volume was 18.9% over one month, after a 3.9% increase in October, mainly
due to a sharp fall in purchases of manufactured goods (-30.1%), mainly clothing, but also a
decrease in energy expenditure (-19.2%). As a result of lower purchases of new cars, furniture and
household appliances, the consumption of durable goods fell by 24.7% over one month. Food
consumption also contracted (-5.8%) after a sharp rise in October which was probably caused by
the preparation of households for lockdown.

Compared to the consumption of goods that prevailed before the crisis, the fall in November is
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much less than that observed in April during the first lockdown: -16.2% in November compared to
-32.7% in April, compared to the average expenditure over the last three months before the crisis.
The shock in November was therefore half as great as that seen in April in terms of the
consumption of goods.

Household consumption of goods, deviation from pre-crisis level
(average December 2019 - February 2020)

Source: INSEE, ING Economic Research

Strong manufacturing production data
At the same time, manufacturing production was much more resilient because, unlike the
situation in April, factories were not forced to close. Manufacturing output thus increased by 0.5%
month-on-month in November, following a 0.8% rise in October. On the other hand, industrial
production decreased by 0.9% in November compared with October. This decline is mainly due to
a decrease in production in the mining, energy, water and coking and refining industries. Finally,
production in the construction sector increased by 3.6% in November.

Compared to the pre-crisis level of production (February 2020), the level of manufacturing
production is 4.2% lower, while the level of industrial production is 4.1% lower in November, which
is not much different from the levels observed in October. At the time of the April lockdown,
manufacturing production had fallen 37.3% below its pre-crisis level (34.2% for industrial
production). Ultimately, the November production data tells us that there was almost no impact of
the second lockdown on the industrial sector, contrary to what was observed in April.
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Industrial and manufacturing production, deviation from pre-
crisis level (February 2020)

Source: INSEE, ING Economic Research

Improvement in December
The good news is that the situation should improve in December, especially for household
consumption. Indeed, thanks to the reopening of shops and the prospect of deconfinement,
household confidence rose sharply in December to return to its September level. The index gained
six points to reach 95. This rise was due, in particular, to a very strong rebound in the proportion of
households believing that it is appropriate to make major purchases. The index returned to its pre-
crisis level. The sharp rise in this indicator allows us to believe in a solid rebound in household
consumption in December, but also in 2021. In addition, households seem more inclined than
before to consume rather than build up precautionary savings, which should strengthen the
rebound in consumption. The share of households that consider it appropriate to save is thus
falling sharply, although it is still well above its pre-crisis level.

A very uncertain first quarter
Given the November lockdown, GDP is expected to fall by 4 to 5% in the fourth quarter of 2020
compared to the third quarter. This is therefore another major shock, but much less than that
observed in the second quarter of 2020 (-13.8%). Given the reopening of shops, the month of
December should already mark a significant rebound in household consumption, which will give a
good start to 2021. It should be noted that the situation here is fundamentally different in France
than in other European countries such as Germany and the Netherlands. These countries did not
experience any shop closures in November. On the other hand, shops in these countries were
ordered to close around Christmas and will continue to do so in January. These countries are
therefore likely to experience much better economic performance than France in the fourth
quarter, but a worse performance in the first quarter.

French economic growth in the first quarter will, however, depend almost entirely on
developments in the health situation. Indeed, the government has made it clear that the
pandemic situation is fragile. The curfew is still in force everywhere from 8pm and even from 6pm
in some areas. Although non-essential shops are open during the day, bars and restaurants will
not be able to reopen until mid-February. The ski lifts in the ski resorts are also still closed and a
new point will be made on the subject on 20 January (just before the very crucial February holiday
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period, which represents between 35% and 50% of the annual income of ski resorts).

We estimate that, if shops and schools remain open, GDP growth should be positive in the first
quarter thanks to the rebound in household consumption. Net exports, on the other hand, are
likely to weigh negatively on GDP, notably due to the strict lockdowns in force in other European
countries. Brexit is also likely to have a negative impact as companies on both sides of the
Channel made a lot of purchases to increase stocks in the fourth quarter as the deadline
approached and fears of not getting a deal increased. These stocks will now have to fall before
trade between France and the UK can resume. In the end, we expect growth of around 1.5%
compared to the fourth quarter assuming that restrictions remain at their current level. A
strengthening of restrictive measures, for example through the closure of shops or schools, would
probably lead GDP growth to fall below 0% in the first quarter. 

Solid recovery expected in 2021 from late spring onwards
For the rest of the year, we remain rather positive. As the vaccination campaign progresses, the
restrictive measures should be lifted in France and Europe, allowing reopening, a rebound in
household consumption and an increase in tourism. The use of part of the savings accumulated by
households during the lockdowns should give a real boost to economic activity. Moreover, in the
second half of the year, the French and European recovery plans should also have a positive
impact on economic growth. We expect growth of between 4.5 and 5% for 2021 as a whole, still
under the assumption that a third lockdown will not be implemented this winter. The rest of the
recovery will take place in 2022, and it will take until mid-2023 for economic activity to return to its
pre-crisis level.

Author

Charlotte de Montpellier
Senior Economist, France and Switzerland
charlotte.de.montpellier@ing.com

Disclaimer

This publication has been prepared by the Economic and Financial Analysis Division of ING Bank N.V. (“ING”) solely for information
purposes without regard to any particular user's investment objectives, financial situation, or means. ING forms part of ING Group
(being for this purpose ING Group N.V. and its subsidiary and affiliated companies). The information in the publication is not an
investment recommendation and it is not investment, legal or tax advice or an offer or solicitation to purchase or sell any financial
instrument. Reasonable care has been taken to ensure that this publication is not untrue or misleading when published, but ING
does not represent that it is accurate or complete. ING does not accept any liability for any direct, indirect or consequential loss
arising from any use of this publication. Unless otherwise stated, any views, forecasts, or estimates are solely those of the author(s),
as of the date of the publication and are subject to change without notice.

The distribution of this publication may be restricted by law or regulation in different jurisdictions and persons into whose
possession this publication comes should inform themselves about, and observe, such restrictions.

Copyright and database rights protection exists in this report and it may not be reproduced, distributed or published by any person
for any purpose without the prior express consent of ING. All rights are reserved. ING Bank N.V. is authorised by the Dutch Central
Bank and supervised by the European Central Bank (ECB), the Dutch Central Bank (DNB) and the Dutch Authority for the Financial
Markets (AFM). ING Bank N.V. is incorporated in the Netherlands (Trade Register no. 33031431 Amsterdam). In the United Kingdom
this information is approved and/or communicated by ING Bank N.V., London Branch. ING Bank N.V., London Branch is authorised by
the Prudential Regulation Authority and is subject to regulation by the Financial Conduct Authority and limited regulation by the
Prudential Regulation Authority. ING Bank N.V., London branch is registered in England (Registration number BR000341) at 8-10
Moorgate, London EC2 6DA. For US Investors: Any person wishing to discuss this report or effect transactions in any security

mailto:charlotte.de.montpellier@ing.com


THINK economic and financial analysis

Article | 8 January 2021 5

discussed herein should contact ING Financial Markets LLC, which is a member of the NYSE, FINRA and SIPC and part of ING, and
which has accepted responsibility for the distribution of this report in the United States under applicable requirements.

Additional information is available on request. For more information about ING Group, please visit www.ing.com.

https://www.ing.com

