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Finding ways to think forward

Whyj is it so difficult to make the right decisions, especially financial
ones? Harvard psychology professor, Dan Gilbert, has tips to make us
better with managing our money

Before his keynote speech at this year's Think Forward Initiative summit in Amsterdam, Dan Gilbert
suggests our brains can do with a little help when it comes to decision making. The Harvard
psychology professor says we can all come up with better ways of making more smarter choices,
not least with money.

For more on the Think Forward Initiative, click here
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Why are humans so bad at making decisions?

Watch video
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Surprise, surprise: you're stronger than you think

Watch video
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There’s no excuse for financial mistakes

Watch video

=]

How to imagine your future?
Watch video
Author

Owen Thomas

Global Head of Editorial Content
+44 (0) 207 767 5331
owen.thomas@ing.com

Disclaimer

This publication has been prepared by the Economic and Financial Analysis Division of ING Bank N.V. (“ING”) solely for information
purposes without regard to any particular user's investment objectives, financial situation, or means. ING forms part of ING Group
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for any purpose without the prior express consent of ING. All rights are reserved. ING Bank N.V. is authorised by the Dutch Central
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