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IIS Survey: Buying a home is usually a
short and sharp experience
Buying a home is the largest financial decision most people ever
make. The latest ING international survey, however, suggests many
look at just a handful of options and make a decision in a matter of a
few months. But that might not be a bad thing after all

Source: Shutterstock

A speedy, uncluttered decision
People buy properties for a myriad of reasons including security, education, pride, jobs, family and
investment. But overall, according to an ING survey of 12,802 Europeans in 13 countries, they don't
spend too much time on the process.

Two in five (41%) Europeans in the ING survey said they spent less than three months searching
for the property they currently own, with 15% saying they spent less than a month. Overall,
almost 90% of respondent had it all done and dusted within a year.
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One reason for the relative speed of deciding was that buyers did not look around much. Almost
half (47%) said they looked at five or fewer properties before making their decision.

Although it may seem strange to just skim the surface of options before making what in most
cases would be a massive purchase, behavioural science suggests it is not necessarily illogical -- or
damaging.

There is plenty of evidence that the more choice people have, the less easy it is to make one, the
so-called choice overload that can have you staring at a menu in a restaurant gripped by
indecision.

And -- as Swarthmore College psychologist Barry Schwartz, author of "The Paradox of Choice: Why
More Is Less", has written -- there is also a greater chance of becoming dissatisfied if you have a
lot of choices.

So, although there may be specific reasons for buying quickly (see Box), for many people just
getting on with it might be the best and most efficient option.

Hurry before it goes
On a country level, the issue of how many properties to look at and how long to take may
simply come down to supply and demand.

Some 63% of Dutch respondents, for example, looked at five homes or fewer before buying,
and a higher percentage (75%) decided within six months. There is currently a housing crisis
in the Netherlands. A shortage of available homes -- the government last year said it
amounted to 300,000 homes -- has driven up prices (an 11.6% year-on-year rise in the third
quarter of 2020).

Together this suggests that people wanting to buy in the Netherlands can't be too choosy
and shouldn't take too long making up their minds.

https://hbr.org/2006/06/more-isnt-always-better
https://nltimes.nl/2019/09/05/dutch-govt-push-billions-tackling-housing-crisis-report
https://nltimes.nl/2020/10/15/dutch-housing-prices-116-third-quarter-despite-covid-crisis
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The ache for a place of our own
It is also clear from the survey that the reason people buy a home is simply because they want a
place of their own.

As the late U.S. poet Maya Angelou put it: “The ache for home lives in all of us, the safe place
where we can go as we are and not be questioned.”

Some 60% of Europeans, when asked to pick one or more reasons for buying the property they
lived in, said it was a matter of ownership. One in five said it was a personal goal and 13% said
they wanted something to make their own -- all essentially the same thing.

This fits squarely within psychological ownership theory, which seeks to explain a cognitive desire
among people for something that is theirs alone for reasons ranging from belonging and security
to self-identification.

Perhaps surprisingly given the wealth-creating benefits that owning can bring, simply wanting
your own place outstrips any purely financial reason people may have had for buying -- only 15%
cited the investment potential of owning and 12% that owning was cheaper than renting. People
were free to choose as many reasons as they liked.

The findings were fairly consistent across European countries, with the Dutch a little more focused
on the financial aspect and Austria more biased towards plain ownership. (What divergence there
is, may have to do with actual homeownership: around 55% in Austria, where social housing is
widespread, versus nearly 70% in the Netherlands, for example.

Affordability key over dream home
Europeans appear to be relatively realistic when it comes to housing -- looking primarily at
affordability -- although some do also put a priority on finding a "dream home" over what might
be available to them.

https://eom.org/content-hub-blog/psychological-ownership
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While half (50%) of those responding to the ING survey said that finding a house they could afford
was more important than its relative perfection, a solid 38% said the desire for a "dream home"
was equally as important as price. Some 13% said finding their ‘dream home’ was most important.

Interestingly, responses differed little between those who owned the home they currently live in
and those who were renting. Finding a dream home was the priority for slightly more owners than
renters (14% v 9%) but the differences were minimal. Roughly half of both renters and owners
considered affordability to take priority over finding their dream home when they were searching
for the home they live in now.
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Lack of bidding wars
One explanation for the large number of would-be "dream" homebuyers is that the survey
respondents already had a place to live that met their needs. For many, that may have meant
they could be a bit pickier about where and when to move: 40%, for example, implied they had
been quite comfortable and did not need to move before they did. They moved out of choice
rather than necessity.

That might also go some way towards explaining why the vast majority of Europeans -- 84% --
said they paid the asking price or less for their current property. Indeed, there were very few
reports of bidding wars among the respondents.

Less than a quarter (23%) of owners said they had lost out on a home purchase because someone
had come in with a higher offer for the property. This was even the case in Britain, where so-called
gazumping -- when an initial deal is signed with one buyer, only to have another come in later
with a higher offer -- has been commonplace in the past.

The psychology of pricing
Almost everyone knows that something priced at €19.99 is really only a €20 product made
to look cheaper. But research also shows that how precisely a house is priced can have an
impact on what it goes for. Basically, the more specific the price, the more it sells for.
Researchers at the University of Florida looked at five years of home sales in the state
(focusing only on those that sold below the asking price).

They found that people who priced homes with a hundred dollar ending, e.g. $xxx,500, got
closer to their asking price than those who listed with a thousand dollar ending, e.g.
$xx1,000. Worst performing were houses rounded up to the tens of thousands, e.g.
$x10,000.

In no country, did a majority of people say they had lost out to a higher bidder.

Overall, the survey suggests that Europeans who want to purchase a new property do so without
much fuss: they take a quick decision after a modest search and pay the asking price. All
assuming, of course, that they can afford it.

Author

Olivia Grace
Editor
olivia.grace@ing.com

Julian Geib
Junior Economist, Global Trade
julian.geib@ing.de

Zoltán Homolya

https://www1.warrington.ufl.edu/departments/mkt/docs/janiszewski/Anchor.pdf
mailto:olivia.grace@ing.com
mailto:julian.geib@ing.de


THINK economic and financial analysis

Article | 10 December 2020 6

Economic research trainee
zoltan.homolya@ing.com

Amrita Naik Nimbalkar
Junior Economist, Global Macro
amrita.naik.nimbalkar@ing.com

Mateusz Sutowicz
Senior Economist, Poland
mateusz.sutowicz@ing.pl

Alissa Lefebre
Economist
alissa.lefebre@ing.com

Deepali Bhargava
Regional Head of Research, Asia-Pacific
Deepali.Bhargava@ing.com

Ruben Dewitte
Economist
+32495364780
ruben.dewitte@ing.com

Kinga Havasi
Economic research trainee
kinga.havasi@ing.com

Marten van Garderen
Consumer Economist, Netherlands
marten.van.garderen@ing.com

David Havrlant
Chief Economist, Czech Republic
420 770 321 486
david.havrlant@ing.com

Sander Burgers
Senior Economist, Dutch Housing
sander.burgers@ing.com

Lynn Song
Chief Economist, Greater China
lynn.song@ing.com

Michiel Tukker
Senior UK & Eurozone Rates Strategist
michiel.tukker@ing.com

mailto:zoltan.homolya@ing.com
mailto:amrita.naik.nimbalkar@ing.com
mailto:mateusz.sutowicz@ing.pl
mailto:alissa.lefebre@ing.com
mailto:Deepali.Bhargava@ing.com
mailto:ruben.dewitte@ing.com
mailto:kinga.havasi@ing.com
mailto:marten.van.garderen@ing.com
mailto:david.havrlant@ing.com
mailto:sander.burgers@ing.com
mailto:lynn.song@ing.com
mailto:michiel.tukker@ing.com


THINK economic and financial analysis

Article | 10 December 2020 7

Michal Rubaszek
Senior Economist, Poland
michal.rubaszek@ing.pl

This is a test author

Stefan Posea
Economist, Romania
tiberiu-stefan.posea@ing.com

Marine Leleux
Sector Strategist, Financials
marine.leleux2@ing.com

Jesse Norcross
Senior Sector Strategist, Real Estate
jesse.norcross@ing.com

Teise Stellema
Research Assistant, Energy Transition
teise.stellema@ing.com

Diederik Stadig
Senior Economist, Healthcare & Technology
diederik.stadig@ing.com

Diogo Gouveia
Sector Economist
diogo.duarte.vieira.de.gouveia@ing.com

Marine Leleux
Sector Strategist, Financials
marine.leleux2@ing.com

Ewa Manthey
Commodities Strategist
ewa.manthey@ing.com

ING Analysts

James Wilson
EM Sovereign Strategist
James.wilson@ing.com

Sophie Smith
Digital Editor

mailto:michal.rubaszek@ing.pl
mailto:tiberiu-stefan.posea@ing.com
mailto:marine.leleux2@ing.com
mailto:jesse.norcross@ing.com
mailto:teise.stellema@ing.com
mailto:diederik.stadig@ing.com
mailto:diogo.duarte.vieira.de.gouveia@ing.com
mailto:marine.leleux2@ing.com
mailto:ewa.manthey@ing.com
mailto:James.wilson@ing.com


THINK economic and financial analysis

Article | 10 December 2020 8

sophie.smith@ing.com

Frantisek Taborsky
EMEA FX & FI Strategist
frantisek.taborsky@ing.com

Adam Antoniak
Senior Economist, Poland
adam.antoniak@ing.pl

Min Joo Kang
Senior Economist, South Korea and Japan
min.joo.kang@ing.com

Coco Zhang
ESG Research
coco.zhang@ing.com

Jan Frederik Slijkerman
Senior Sector Strategist, TMT
jan.frederik.slijkerman@ing.com

Katinka Jongkind
Senior Economist, Services and Leisure
Katinka.Jongkind@ing.com

Marina Le Blanc
Sector Strategist, Financials
Marina.Le.Blanc@ing.com

Samuel Abettan
Junior Economist
samuel.abettan@ing.com

Franziska Biehl
Senior Economist, Germany
Franziska.Marie.Biehl@ing.de

Rebecca Byrne
Deputy Global Head of Editorial and Supervisory Analyst
rebecca.byrne@ing.com

Mirjam Bani
Sector Economist, Commercial Real Estate & Public Sector (Netherlands)
mirjam.bani@ing.com

Timothy Rahill
Credit Strategist

mailto:sophie.smith@ing.com
mailto:frantisek.taborsky@ing.com
mailto:adam.antoniak@ing.pl
mailto:min.joo.kang@ing.com
mailto:coco.zhang@ing.com
mailto:jan.frederik.slijkerman@ing.com
mailto:Katinka.Jongkind@ing.com
mailto:Marina.Le.Blanc@ing.com
mailto:samuel.abettan@ing.com
mailto:Franziska.Marie.Biehl@ing.de
mailto:rebecca.byrne@ing.com
mailto:mirjam.bani@ing.com


THINK economic and financial analysis

Article | 10 December 2020 9

timothy.rahill@ing.com

Leszek Kasek
Senior Economist, Poland
leszek.kasek@ing.pl

Antoine Bouvet
Head of European Rates Strategy
antoine.bouvet@ing.com

Jeroen van den Broek
Global Head of Sector Research
jeroen.van.den.broek@ing.com

Edse Dantuma
Senior Sector Economist, Industry and Healthcare
edse.dantuma@ing.com

Francesco Pesole
FX Strategist
francesco.pesole@ing.com

Rico Luman
Senior Sector Economist, Transport and Logistics
Rico.Luman@ing.com

Jurjen Witteveen
Sector Economist
jurjen.witteveen@ing.com

Dmitry Dolgin
Chief Economist, CIS
dmitry.dolgin@ing.de

Nicholas Mapa
Senior Economist, Philippines
nicholas.antonio.mapa@asia.ing.com

Egor Fedorov
Senior Credit Analyst
egor.fedorov@ing.com

Sebastian Franke
Consumer Economist
sebastian.franke@ing.de

Gerben Hieminga
Senior Sector Economist, Energy

mailto:timothy.rahill@ing.com
mailto:leszek.kasek@ing.pl
mailto:antoine.bouvet@ing.com
mailto:jeroen.van.den.broek@ing.com
mailto:edse.dantuma@ing.com
mailto:francesco.pesole@ing.com
mailto:Rico.Luman@ing.com
mailto:jurjen.witteveen@ing.com
mailto:dmitry.dolgin@ing.de
mailto:nicholas.antonio.mapa@asia.ing.com
mailto:egor.fedorov@ing.com
mailto:sebastian.franke@ing.de


THINK economic and financial analysis

Article | 10 December 2020 10

gerben.hieminga@ing.com

Nadège Tillier
Head of Corporate Sector Strategy
nadege.tillier@ing.com

Charlotte de Montpellier
Senior Economist, France and Switzerland
charlotte.de.montpellier@ing.com

Laura Straeter
Behavioural Scientist
+31(0)611172684
laura.Straeter@ing.com

Valentin Tataru
Chief Economist, Romania
valentin.tataru@ing.com

James Smith
Developed Markets Economist, UK
james.smith@ing.com

Suvi Platerink Kosonen
Senior Sector Strategist, Financials
suvi.platerink-kosonen@ing.com

Thijs Geijer
Senior Sector Economist, Food & Agri
thijs.geijer@ing.com

Maurice van Sante
Senior Economist Construction & Team Lead Sectors
maurice.van.sante@ing.com

Marcel Klok
Senior Economist, Netherlands
marcel.klok@ing.com

Paolo Pizzoli
Senior Economist, Italy, Greece
paolo.pizzoli@ing.com

Marieke Blom
Chief Economist and Global Head of Research
marieke.blom@ing.com

Raoul Leering

mailto:gerben.hieminga@ing.com
mailto:nadege.tillier@ing.com
mailto:charlotte.de.montpellier@ing.com
mailto:laura.Straeter@ing.com
mailto:valentin.tataru@ing.com
mailto:james.smith@ing.com
mailto:suvi.platerink-kosonen@ing.com
mailto:thijs.geijer@ing.com
mailto:maurice.van.sante@ing.com
mailto:marcel.klok@ing.com
mailto:paolo.pizzoli@ing.com
mailto:marieke.blom@ing.com


THINK economic and financial analysis

Article | 10 December 2020 11

Senior Macro Economist
raoul.leering@ing.com

Maarten Leen
Head of Global IFRS9 ME Scenarios
maarten.leen@ing.com

Maureen Schuller
Head of Financials Sector Strategy
Maureen.Schuller@ing.com

Warren Patterson
Head of Commodities Strategy
Warren.Patterson@ing.com

Rafal Benecki
Chief Economist, Poland
rafal.benecki@ing.pl

Philippe Ledent
Senior Economist, Belgium, Luxembourg
philippe.ledent@ing.com

Peter Virovacz
Senior Economist, Hungary
peter.virovacz@ing.com

Inga Fechner
Senior Economist, Global Trade
inga.fechner@ing.de

Dimitry Fleming
Senior Data Analyst, Netherlands
Dimitry.Fleming@ing.com

Ciprian Dascalu
Chief Economist, Romania
+40 31 406 8990
ciprian.dascalu@ing.com

Muhammet Mercan
Chief Economist, Turkey
muhammet.mercan@ingbank.com.tr

Iris Pang
Chief Economist, Greater China
iris.pang@asia.ing.com

mailto:raoul.leering@ing.com
mailto:maarten.leen@ing.com
mailto:Maureen.Schuller@ing.com
mailto:Warren.Patterson@ing.com
mailto:rafal.benecki@ing.pl
mailto:philippe.ledent@ing.com
mailto:peter.virovacz@ing.com
mailto:inga.fechner@ing.de
mailto:Dimitry.Fleming@ing.com
mailto:ciprian.dascalu@ing.com
mailto:muhammet.mercan@ingbank.com.tr
mailto:iris.pang@asia.ing.com


THINK economic and financial analysis

Article | 10 December 2020 12

Sophie Freeman
Writer, Group Research
+44 20 7767 6209
Sophie.Freeman@uk.ing.com

Padhraic Garvey, CFA
Regional Head of Research, Americas
padhraic.garvey@ing.com

James Knightley
Chief International Economist, US
james.knightley@ing.com

Tim Condon
Asia Chief Economist
+65 6232-6020

Martin van Vliet
Senior Interest Rate Strategist
+31 20 563 8801
martin.van.vliet@ing.com

Karol Pogorzelski
Senior Economist, Poland
Karol.Pogorzelski@ing.pl

Carsten Brzeski
Global Head of Macro
carsten.brzeski@ing.de

Viraj Patel
Foreign Exchange Strategist
+44 20 7767 6405
viraj.patel@ing.com

Owen Thomas
Global Head of Editorial Content
+44 (0) 207 767 5331
owen.thomas@ing.com

Bert Colijn
Chief Economist, Netherlands
bert.colijn@ing.com

Peter Vanden Houte
Chief Economist, Belgium, Luxembourg, Eurozone
peter.vandenhoute@ing.com

mailto:Sophie.Freeman@uk.ing.com
mailto:padhraic.garvey@ing.com
mailto:james.knightley@ing.com
mailto:martin.van.vliet@ing.com
mailto:Karol.Pogorzelski@ing.pl
mailto:carsten.brzeski@ing.de
mailto:viraj.patel@ing.com
mailto:owen.thomas@ing.com
mailto:bert.colijn@ing.com
mailto:peter.vandenhoute@ing.com


THINK economic and financial analysis

Article | 10 December 2020 13

Benjamin Schroeder
Senior Rates Strategist
benjamin.schroder@ing.com

Chris Turner
Global Head of Markets and Regional Head of Research for UK & CEE
chris.turner@ing.com

Gustavo Rangel
Chief Economist, LATAM
+1 646 424 6464
gustavo.rangel@ing.com

Carlo Cocuzzo
Economist, Digital Finance
+44 20 7767 5306
carlo.cocuzzo@ing.com

mailto:benjamin.schroder@ing.com
mailto:chris.turner@ing.com
mailto:gustavo.rangel@ing.com
mailto:carlo.cocuzzo@ing.com

